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Goal: monitoring of the Russian cinema market development (distribution,
exhibition, on-line ticket sales, cinema advertising market, cinema snack
bars); main trends revealing, forecasting by 2021.

Research methodology: analysis of freely available statistical information,
modern cinemas database, and Russian press.

Information sources: the Nevafilm database of modern cinemas in Russia;
Nevafilm’s own research materials; film distribution market statistical data
(from Russian Film Business Today magazine, Distributors’ Bulletin, comScore
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